Exhibit No. (LLS-3)

Historical Directory Information, from California State Archives,
Folder 3725:2855;S5-390, Review of Telephone Directory
Practices of the Associated Telephone Company, 1943-1945.

Source: Public Utilities Commission Records, Part 1, 1979
Collection of the California State Archives Repository
(Sacramento)
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Pégé 1

m?hﬁqravenues frem telephone Airectory. .advertiging-gre insignifieant du-the

‘[ion.ggwa¢;q;qph@namgcmpany,; In~the»gaaeral Talsphone fystem for $he.year

1942 ﬁixeeﬁery sdyertiging. Tevenues eonbrlbute& @681,150 out. of ; 824,368,907 1o~
tgl egerating TEVENues, er 2.8p. In the A&s@azated Taleghcne Gonpany, Ltd. fer
the-same.peried the direetony a&verﬁising billxng Wes %269,83&, or. 4% of the bo-
tal, eparawing Tevenuss: of %6,802 217, T

The: ﬁifficulties 1n .securing. telephone éirectery aévert:sing rgvenues in:any
%elepﬁene company. 8Te; ﬁcmplic@ted by & contrudieﬁieﬁ Whlch ig inherent.in the: g
dustrys .In round muubers, 95.per gent of a1l telephone seryices are bought by..
the, public, ,.valuntgriu%',ftélﬁﬁhQQS girsetory;advertigiog, 1in contrash, is en. lyen
that Jueh be gold %o, ghe public as aggressival; as life insurance, and less than
5 per cent.of the presenl Jyolume, of. diraeﬁery aﬁverbising revenuas would, in 8Ll

probability, ba ‘bought in sbsence of direct sclicitaﬁign-Hy?umlephana userss -ln-

&g@i:% us telephone; diraqbexy .gdvertising rovenues . arexrglativaly incanaequenﬁial,
§§ gg the sale.of directery « &dvgrtlsing dg a+fqne§ian which. ls, paeuliariy gon—
it cf aglling in B tg&ephoga sompany the: sale 174

t¥ﬂ!¥ ke the basic poiat 0f

us‘

a&fqrtising hag .always affared

phone; urganlaationq ?ha yroblem, vaiuualy, 15 ta secura.rﬁaaanahle apounte. of-

re?euua from this source} to glve 2 satisfaetory grade of direetory and asdvertis-

lng aervice to the public, but ab the aame ﬁime to uonduat thia ineamsequantial
to the leaa: ezten*b with{

Page 5 of 52




In ths 1sdependemt rield the practiae of havzng direetoriea pnbliﬁhe&* by

semeane outsxda of tna Telephene ﬁompany i prshably a8, old as the practice of

%‘

tha advertisimg in the directofy. Altuough there Are. 1o statisties available

faﬁ the sﬁbjeet, Ve, ﬁnulé make & guess than a Ehird, of, all independent tﬁl$9h¢1&
direztcfie% in *hs eounﬁry (part1~ularly in the very gmall eampanies) are pube
ﬂlishaé on sam@ such arrangamen%‘ i Le WA _

’ Unéer thlﬂ Pluﬂ’ tne full réveﬂue aévantages fram the dlregtafy are net
T*%llzeﬂ by wnyoﬁe,fppeuusﬂ zha ﬂ@WSp&p@? m&n‘ls natufallr mosﬁ conaarneu,wita
”hlﬁ newsgﬁpef advartlalﬂg rmvenushg and tg keep. those iﬂt&et, he uaually'iallowﬁ
& praetice of just selling eﬁaugh advertlsers xor the telephana direetary to pay
%a proflt on ths printing Jdebe . . st ey mdngandank Bl

‘ ?he%a 15 alsa &ﬁcth&f dlreatory publishiﬁg arraaghmant whiah is guity. preva-
»lent 1n tae 1néepenaant tel*phaam 1n ustry@” In nqﬁﬁ@l_ﬁﬂmagh ' 1arga group of

- (Y ;;
vmlgratory aﬂvurtmsinf and navelty saleam@ ROTE in ana eut of evnry town,in

ant Jenus,

Fﬁmeriea., They i t on selling.&ll ﬁe?ta oi”gév@rtigggya:nﬂeﬁg

i

;;Qaf one kind and euother,, advertising

S

;ﬁ‘eeigl editians af newspap&ra,,w%wﬁ;

3lidsa in maticﬁ pia u;tnea ers, gnd helping ‘the 1&0&1 sign painter extend

‘his billbeard astivities.; 1ndaddit n,lﬁh :e,fl, ting aﬁvertlaiag men,. apnraaah

e L TEa s S AT e T

#THe tern “publlahﬁ&“ oF “pabliahingﬂ ‘a8 u3$d genezally in 5peakina ot telephona
direcotories and as used hersin, doszg not include within its meaning elther Ahe

. -gontrel over the eontext’of tha directory or the {gguance of the direstory b
the customers of the telephone companys The term ap so used. is confined lo iAhe
gale of advertising and the doing of 4ne medhanieal wor Tk of pr rinting the dirse~
tories.
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Page 3

-tha laaal telépbanﬂ c@mpany and offer% & . plan-vhereby the {élephons -company by
the &uea’cery arinting job frem the lécal printer. and bills: :&nd;ibalieats for the
advertisi.ng which” the fléating galesien Sgree 4o sell.on ai eqmmiﬁsian -pasis -

guth conmigsion’ belng £ron 25% ‘o 40%; possibly; of the bllling valuerof the

sigﬁedadvertiaiagccntr&ets.
‘‘‘‘‘ Ligubl dYElan’ ‘GEsasionally appeals to an _iﬁdepen&éni teléphone owner because
of the &tﬁractive pie'tiiz*e*‘éf*préfﬁ;ts {whieh ean bie’"é»paintéd%::i"ﬁfi sdvancey bub these
ﬂe&tmg a&vertising ‘mén ate "‘-i‘zb%i‘imii’é-f.aa?'éan‘-iﬁﬁét‘ab;’ef%ﬁﬁduﬁacxﬁpﬁlau@',:.graup,a .
,:.nd 211 sorts of und@sirable situatiaaa arise from iheiiﬁwﬁviﬁies&v R
e Ly’ ’s‘aﬁ. “Berry’ Gompany whieh beginnmg in 1910y pioneereel organized di-
raawry aﬁvertminw &@lli‘ﬂ’? in ‘%the independent fial’ctrfmmﬁ 3t place in the is- '
dugtry because Hri Berry was ince pas:.ticn 1o offér a more profitable. BITANGSm
nent ‘%;a"tshé*Télephbﬁ’e; Gompany then the locsl newspaper men.gnd: & job of higher
quality thaa tRat offeréd by the” Plesting- adVertiaing salegmeniyu: My Berry..
alin Totnd & field for his ssrviees Yeoause a majority of:independent tele- .
photie managers and employess ‘traditionally view the job-of Belling-advertising ..
ad & d,'l“&'iigf‘eéa‘tﬁlfé task. - This condition is even & considevation in the hago- -
ciited ‘Gompany where a difficull foree adjustient problem would e presented
maﬁsigﬁmgsufﬂeient nan hours during ens month to issue the large Long
Beach dir etary, andthenraasaigningsueha =ii‘e#§é52§té?‘€ét§ér funétidns during

geriods when itah ‘smallér ‘directories, or no directories; ave dssueds . oot

A fith tHe exaeptians ‘noted below, Hri Berryls: ‘eompany joffers
praetiaally “ie ‘Safic service as-the floating advertieing selesman, but with most -
of “thie “objesbions ‘Temoved “py ‘means” of “Hors or 1688 fized plenscof prodedursj.
rulés of conduct, and supervision. However, since My, Berry's organization i®,

sh erreet, an g'ésgmcia%ian Be- flaa’eing gdvertising salespentwithiarcode of: ethies,

R T I R R SR
R TR A P £ !
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- Page 4

.his plan results in but & part;al 1mnrcveaeut over the. floater rether thau

& conmplete correction, cfs;::&ha;rfa&a;gggﬁiﬁnﬁb%ﬁ:&aﬂé%ﬁaﬂﬁ@ ~Actuslly, 4t wes the
~factor of the guality. of. ;the,a:-%%mfié% to bs given customers, in the sense un-
der discussion: in this par&gwph, Ahét.weg ong of, the, prineipel. sonsidera— .

~ Yions dn the development.of 2, -gys tem-owned directory publishing companyy. 86 .-

iﬁ@llabﬁ,seeﬁi&§t§@@$§i§:$;;fgfﬁﬁaﬁ TG TS S PR P :
o - Meenwhile, dn the: Bell, Compenies. snpther. :z)lmiws .evolving whereln tele-
 phone; directories were handled by organi aations. outeide.of the. Telephone: Comr,
pany, It is necesssry, wa.believe, to.trace briefly. the development. of tele~
- phone directory. publishing in order to. ghow, the genersl theory uwnderlying con-
t?&ﬁﬁ@;k&tﬁ@@ﬁ_fﬁ;éth§§jgﬁmpagiﬁﬁ gnd,ouﬁéiéaaﬂiraéﬁsry Publishers, ‘
The diregtory. job invelves the functlons of: gelling advertising, compiling
the directory, printing, distribution, snd billing: and collecting:for: advertis-
2 sbout:1900;

ng. The Reuben: H,, Donnelley; Sorperation of Sbieege, beginn]
plongered speclelized directory: ?@lié“’&i»?g:;111.33531‘%1..:B%,ll:;z_}s:}iﬁ,tﬁmi:;in.n,: the same way
that ¥r. Berzy. did i iﬂ.ihauimdepeadent"iie;ﬁ.%gihg»ﬁannggleygggmpégyg however,
;ataztin@ a8, ?rintara, Jere, in &. gasltion 1o, offer; cqmpanieﬁ & .gomplele. direew

jory publishing. gqb, including gelling,. compiling, printing, ﬁis%ributiﬁg,

‘and.colleoting,:

e Undery thia arrmgemen‘b, /Ahe Donnelley:Coppany, ¥as. An.8:position fos BOTE: s
or; less, take centraL over the design.of .direetories, advertising. rate . pohed-.
uleg, eic, Consgquently, . early. in.the higtory.of the ‘buginegs; - Eagnelleywﬁaa
dn.e p@sitien 1o:8ell direclory. gdyertising on. & plate that. would. cqmpare favor-
ably thh the. ;alicies of the very: best. newsp&per»and :periodieal- pdbliﬁhersn
;ﬁ§¥§}?§§ﬁarlwﬁ ware designed and prodused egaentially with the view of carry-
ing advertising sad meking It galable. Iis directorles offered an affeotive

advertising m@diug‘in which results to the advertiser could be proven., This
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.Ky dwaatcry fer th

graph Gampany' R@emtlyg, on tha baalés of amght fmars' experwnca at Loalavj.lle ’

i.ng or aalleatims ’ thé“ i)“‘l’é’ﬁv.iu

g wip el

sat‘blement 15 preﬁicated on & peman'bage 0.{ ‘bill
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Page 6 .

1)+ Bize of: exchan ¢ = The cost per.dollar of, advertising revenve ..
is ususlly slizhtly less expensive to sell in a large plmc:
Lo cthans smalliplace because of the higher. rate schedule usually
in effect in the largsr ‘eities and the generally greaﬁer need
. for advertising in.snol places,, whieh, resulbs in & greater ..
~ volume of sales. Also, advertising salegmen may “pe #ble to
La L 1A ve-at e dlarger-plage | ithe. year. around,.,, whmh means, Jhey do, .
ngt have expense sccounts and thie, of course, wakes sell~"
=7 ting coste lessenOn the: other hand, & galeosmen tsn COVEY
fewer advertising aceounts per day in & large town than
.. dn se-emall -bown by reason .of 1the. JAarger ‘a'rgﬁf e .be. ooy, S e
traffic conditions; etc. AlSa , compet: ,,:'!;en for »""é adver- "~
i nef o otieing sdollax iie keener in & danrger plage th&n in £y Small
tm.

ar gt e T g TR U e A S e ) )
(2) ?reguencz af directagz isauem Obviaus}.y, 2 directory wi't;h,“"
¢ oortwelve monthetilife is less. eogtly to the: -publisgher. than B
‘one issued for six nonths. .Inasmuch as advertising 18 seld
110 atuasglven'fateiper monthy end t manthly :
teléptione billajits follows |
eanstantg rag&rdless of ths frequmncy of direetm”y i_s&uas,

(3) Frintin 'Arrén emaz;ta gwhan 2 d.ireetax:}r “san ba priﬂied by
-3 specialized directory prinher on a competitive contraci,
‘.. the overall:cost i:gonsiderably- Alegs ‘than i;rhen for example,

it mustsberglveniio Bone: sl@c;al;;newﬁpager that the,

Pelephone: Compary: al: xgtain t.hw,i,newapager
willr*byspatr’eﬁiaing his: job 5hc>p¢ ; '
reotoTy publisher:sre.nob: elone; gewerned
the printerts: Bills #0ne printing: bil) me
~ another, but the higher blll mey include eertain aﬂdeﬁ
f fanatians ;;erfameﬁ by, the ‘printer,: sueh B pmgi‘realinm

; Lo jieto iy dn. generaly db . dd

tim.i sduced printing bill
aerviee a aliged diréctory. pri
to ‘& &;u'ecﬁery "‘iﬂubli.shing orgm%iﬁm

Aﬁ ’cime has passec‘i, a.ll acr%s of publishina and sales contracts have
grown up in the industry; aﬁ&., ae‘bually, the acntrac ve follow no patiern ag

to the divisien of revenuss and zumtmns be'tﬁ'sen Tel 8"0”1&*1% Compeniss end

B .'».3'*’:- -
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“Page 7

BRI -3 ;.,::.Bawtyty v}}irac’wry Gamp&ny of St. Paul v liinnesote é@amth#
ex'tﬁnﬁivelw i’n "Yizmsec‘ta and Iowa.

Berry i H. and Gompany c:f Baytan, tha, s«mrvmg a’s@m 3 QGD
i tles arid? townss ins Weziﬁy-anéwawtesf-
dnadas - The Berry erganismion ha# served many- large

- {ndependent: tompaniss’ continuously for 25° years, :Thiaveps’ o
ganization alsc hendles certain diregtoriss for Ohie Bwll A

ais.& “th& &a‘hham Bell Téleﬁh@ﬁe w& Te}.egraph Cmapan ’

.9

oo ﬁonnﬁlley corpamtian, Retiben~H, ;vof Chibagoy Illinois, gerv«-

~ing principally Bell Systen Companies in the States of Ill-

e rendnodey New: Yok i0hio)s Pepmylmia*aad West Vipkiniass This |

incluﬁes directories for Chieago (l.,.rgest clasaified in the
wbrxg) aimat.tan, Phﬂadalphia ind many* ‘others,

‘K:‘z?sﬁiasau?;{j haudl;.ué‘ Lu

(5) Ioomisihdveriisine. Cenahy;iof-Kafisag: 1ty
cithe aéixeéteriaﬁa Tor *.Eelephbn&*laan& sandsBhar

\:ln&spendent telaphon **pmpertie_ in

(6) épliotie Direotory: Compiyaf Bogtan; Hadshe
hﬁz:dling Hew: ﬁhglana Bells &iréétarieﬁ and man;r {hidepenier
seddreetoriessifoluding thes -LihGala” ’Eelephane ‘and’ Taleg'mph
; pany>of Lincoln, Nebrasks and the fan Angelo Telephfma
o Gemg&ny of San Amele, ?exas. o . -
{3 A PR N M
(7)

{3) Telephana Eimc Ty édvermsiaw C&mpaﬁj of fm"ﬁ zsi’&, Hichigen,
‘ handling the directories of the Hichigan Bell l&l&pﬁﬁﬂa fome
- PAnYy.
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Page &

(9) Welk T He ofQantony - Oidoy: working in: Independent Comperiiep
s ndiana, ML =?9hio *?ennslyvania‘and Wa&t-?lrginzﬁ. i

The Generél >elephene Dlraetery Gcmgany is the 'nlyttelephana direatory

gﬁblishing coil] any : the Wést Caaat 113ted in ”Telaphony*s Bireetﬁry @f tqa

il

Yelsphana In&uﬁtry # Thichampany(haadlas tne direetoriaa uf ita affiliatea

Gampany @fkﬁﬂlenﬁhurg, Washingtan and the ﬁaugl&s Airoraft Gempany talephaﬂe

direatory whzch iﬂcludaa apprewiAately'lOgﬁﬁﬁ Iiﬁtings@

In the United States teday, the majarity Qf telaphane cuatemsra Qf the

Ball Sysnem arevaalé a&verﬁlsiﬁg by Y spwcialiaad aampany and praﬁtieally

every larbe inéependant campany utilizaa th& serviees af Buch & campany

eitherAtn publish”ita direatories er ta aell its a&vertlsing 33 we %stimaze

(l) Alneentiva - A Telephane Comyany ean da 2 peor jab selling

FigiTeatery Bdvertistng withont e pEseitially negativereffedtiont:

. ?its total income because directories are only an incldental part
il of T Ehe Thiiglness s On T the ‘other: hefid,” & dlreetary'erganizatian

must sell advertising to survive. Thig survival ingentive makes

% i pessible for a directory ergenization to pey 2 Telephone Com~
pany more profit than the Telephone Company cen earn from the

pame souwrce, snd algo earn & reaﬁanable return for the direstory

organiszation.

(2) Specislized Training ~ By its nature a Telephone Compeny doss noi
erdingrily saploy or develop men of the temperament neeessary to
successfully handle an advertising business, Balery levels end
mothods of payment in a Telephone Cowpany have an influence on

this factor,

Page 12 of 52 -
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FPage.9

(3) Feriodie Pesk, Losds - The foree adjustment problem confronting
a Telephone Company iz building up & skilled and gccurate foree
to issus large directories, and then resssigning such a foree
to other essential functions- during the period between direstory
lsgues.. - : , -

It iz worth néting %ﬁaﬁ'i’fhfiﬁ;~p§a”¢t£6é’f “gpseialization fi‘éi not unlike &

nathod fallewed.in bmerican buginess cutside of the taleghane field, namﬁly,

er@ating g spacialized camaany 5 d6 & special*“ed funetion. {Thl pr

has breught abeut “the Frad Ha“vey Gampany, (éining ear, restaur&n% and hatelﬁ

aperatera £or “the Sents Fe); ‘Standard Staﬁicns, TG, (serviee atation ngw

6rEtors for the Htandard Gil,ﬁemnanv ‘of Caliiarﬁla)s the Railwayzyﬁ

Agéﬁey{‘Gé&ar&lffﬁadS”Salés Corparations General Motors Sales Corporstion,

and mbny more that oeild be named,
Furthérmots, to some dogres the same basic problém as is offered to

Télephone Compeniss in issuing telephone directories hius csused the develop~

et BE aVertidtng agenciss to handle the advertising of practisslly every

lerge corporation in tﬁe'ﬁnitéd'étates. The Lord end Thomas advertising

Agenty, for exsuple, is enploysd by Ausriean Tobacoo Company to spend
%3,600,0@3 snnually to sdvertise Lucky Strike’ cig&retﬁea. ;&yieﬁgiits'*ar
of similst ~examples could’ be” ‘named, #hish  Would serve t6 further 11Tustrate

that' American business erganizatiana, “evéd the 1arge$t, ‘heve &Ppﬁreﬂtly’nﬁt

beeh 88 auccésaful in handidng' advertising intarn&lly, aa ‘1% ean be done by
a”ﬁspecialized agenay;”atherwiaedth@'1arge‘number cf advertising ab*neies ’

would Aot existy &

Page 13 of 52
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Page-10 -

Gsmaany had, iﬁ@w 92é pabliahed telephaae &iruetories xarﬁth

Santa Eanica &nd Reéanuv Be&ah. ‘

' ﬁlth the farmatiem of +hn éssani&nam Telephcn@ ﬁamaany, ﬁtﬁ. during 19~?
the Telvﬁd &ampany assum@d the directmry pﬁbliﬁhiné 1unati@n5 iﬁ %he 3&ﬁ§@1€ﬁk

xnhanges.‘ All e? thase exchanges; unaer prier ownarshlp, haa cantmasted the

direetcry publiﬁhing funation ta autaide publishers. Tha ﬁeng Eeaéh Di:@etary

Pumlishars, an ﬁrganzaatlen wholly Qﬁﬂﬁ@ by Ere %elch Hmnherry (new @sa@&saé)

nublighed th@ Leng Be&dh anﬁ San Bernardina ﬁirectcriﬂs withz‘

,' ta_ta&

éel@Phﬂﬂﬁ 6am§an “‘xeeﬂt thdu thr xalﬂpnene Camp&ny was raquired tg furnish

1ists of aubﬁcribara.rv Tha Telaphana Gompany, on th@ cther hand3 éia no%

rev%nu%a., & aimilar arrangament exiﬁt@d

Beach directeries. Likawi«e, ane Tilliwm

erﬁthahpubliﬁhing ofrthma?amanh : & Gnta‘ eaﬁpland direetarisﬁ.

Pé Covina, grvmﬁanberxy's Lang Baaeh Eirectary Publishers handleﬂ the

iractary but paid the T@laphene_ﬂ @any 2& par aent sf the graas billing

for the nrivilnaa. .

It wag thia graup of directories, therefbre, whleh the SystvmeWﬂadAT»lw

A4 Company acquired during 1959 ond 1930 when it bs gan 1t$ ?uagtiaaﬁ gz the

Page14of52'




~ Page 11

Telophone Dirsotory Compeny for the Associsted Telephone Campany, Lid,, It is
significant that Tel-Ad pegan 1ts work by, beking .over. functions previously. .
p@rfarma& by.-eoutside publishers, and consequently the Agsociated Gcmpany'has

r.in ite history had ite directory work done internally.

mas %affeetive in geeuring net rebturns from dlreatories.‘ In 1936 8ll com-

panlesnin ﬁ&é Syﬁteﬁ gther tnan Aﬁﬁcci&tpd and San Josguin had an average

1acams £r@m %alephans direetaries af 9.3 centa.perl‘ele;&one per year.

whe>e§s'“n Aﬁsoeia e& - whcre Telnéd was than canfining its efforts - tbe ix.

cmm arab & igure was 66,9 centh per telephone per year. It vas the wide-

ﬁpre&ﬂrdifferenca betwsen thege flguresﬁ that gave impatuw to the idea of

On the basis of these tests, the Genorsl Telsphons Dirsetory Company

wns formed to take over the business of the Tel-Ad Company snd to publish
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Direatories mfm Indisna ws:r'é.; 'puhliahed b,y* the
Feotories 1 Kentieky weve issued by the " bus?

Hestern Group

a.nd Ban J’éaqgin .&ssociate

by Telw&é. Advertising in- éireeterieg in Interstate and Bouthy
by the distriot mun gers, snd ~the produdtior ang’ srigting sup&rvised bgr v

:‘Laua st.aff memba:es in the mspeamw Generdl 0ffices,

1648
ate, Asaooia‘be, A .&elepgine'eemp&ny,
which had previously been. nandled by outai&e publishers. The
_pany hag not assumad fanetions hendled. gweviausly by:_;ﬁh :
“nor bas 1t been "‘paid revamaeé whieh weré 4t un
¢ On thm aantrary

Wyaar by yesr. ‘Ehwughe, ', £ 84 T8 Feld
' F&llawing BYe ﬁha figurea&
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Page 16

(ompanies, - Inssmugh as the ..va_pﬁz-pase_‘ of: the axpandéé Directory Company was
prihéipé.llyi to secure inereased revenues and. :ﬁ,i'ﬂ;é&,:.ﬂla;, Qi;xggptéry Gompanyhad .
no: re:aoré:.,,af»;eﬁperinme in mest of, the compsnies it was. about to.begin.to.-:. ..
gerve: when the contract was first’ nego'hiated, it wap NOCessaTy: that revem;e
results from the: relationship. haé. to’ be predicated: upan astima‘aas of, r@ve—

pues which rthe Directory Compeany ‘believed: it could BECUT &y

Klthough the hssogiated ﬁam;:anx*s annugl, FETEUeS ; from 348 directerias

gontinued:tosinerense. esch year. ai‘ter Ahe init;ia‘l aontra;:t; ﬂ&ﬁvﬂﬂtﬁf@d in:te

in 1936, that-centract was re-negotiated -1n.1940 %0 prpvide B smallen smount

¢f- donpensation in ‘terms, of 'peresntags. Lo ‘Ehef@,Bimg::bnryija&Qmpm s
. Under ‘the ‘present contract the fﬁssociated'zﬂﬁmgany“%rﬁt&inﬁs@%: per eent
of *he directory advertising charges billed, plus. sn szmount equel to &¢ per
feleéphane per monthi «:The: present contract has bean in eaurse -of x‘e—-negn‘tia—-
tion for -the ‘past several monihs and ‘W are sure’l t&aﬁ even more. favarable
terms will be obtained v the new:eontract now ‘being.negatieted.  As pointed
oit -above; “the Gensrel Telephone Directory Company publishes other ielephone
direew:tea upon -the-Pagifie. Udnst:for companies which sare:not.: ai’i!iliatsd o
#ith the Afdoeciated Company. .:We belleve that the Assoglated contract with:
the Diredtory Conpany.-is :mére: favorable e the ;Telephone :Jonpsny -than are jany
of the contracts:whichhave ibesn:negotiated oy t&m Eﬁ%ﬁt@?{gﬁﬁ@%@i@ﬁthe

VAN A
Tl #

openimarket iwith- nm«affiliated uaneema.

i+ Imothe-dourfe:afathes eman’e re-negotistion of:the: _aantmet,?effegts
have-béen made to-compareithe:resulte sof-the exiating po:;tx:gai;@@@h withthe
resultss that -aould “be abtaine& by the Associated Oompany. publisghing: dts.omn
diveotories and: the results that. cw‘l& be obt&inﬁé by having:the: dirécteriag

publisheé By & nonwai’ulia ped airectéry ﬂem;:«.imvg - Wgshave: ifoundnthat such
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Page 17

¢O&meiﬁﬂﬂs ean cnly bw pfemiaed upon saear spacul%bian. Insafar &8 wh&t T
sults, cauld be dbtained by'the Telephone chpany publishing 1%8 oW diraeﬁorles ié

are-concarned, the, Aﬁsociataﬁ Gcmpany has Jever pdblluhe&,iﬁs omm_ di eataries. ﬁ

SR AU S

T :%b. . gt
Y PR L R R R

man. pover. ne dad~ e }tarthereof and sllogation, of, costa:within the present

AR

but 5#.06 per. 3enﬁ cf what thelr revenuss have. bean fram having theif di—

rectories pablished b? the Directory Company, Furthermore, such an inguiry

ammas .

answers éan be obtained only by making high speculative assumptiona relative

to the similarity of other telephane exﬂhanges anq &rea& being served by

e Mk'—r/bra.

other diraetmry companies, and as tu ‘the' fuﬁétiﬁns‘perfarme&funder the var-

ious contracts of uther telephonse eompanies with their direntmry‘ﬁuﬁliahing .

companies, we have been forced to the cenclu$ion that 1t is‘impaaaibla to

sgtablish agsumptions which are firm enough’ to maka an 1ntelligent e@mpari—

spn posaible, Howaver, Hr. L.,H. Berry, the ?residsut of %hetBerTV Eam@anyg

after being fully informed of the nature_bfj#haiﬁ$séﬂigtgd{ngpagy's -
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. TELEPHON® DIRFCTORY PUBLISHING CONTRAGT

This contrect; nadeé 1 - . 5
betwech AEEH0TAT ; ‘ﬁ@"fﬁs fﬁG?«iPm ﬁ:};‘;,‘ & cergara:bmn, ‘ ar’g&mm& ami
exiating unﬁer anﬁ by . virthe of the laws of the Btate of Califernia, party
of ﬁu@ first 9&?%, hereiﬁafter ﬂ&lled the ”?elaphe%m Com ?uﬁjd and &;E“hE
TOEY ¢ 8d and

y"raﬁtu and conveys “to”
pubBliah, “print, and”sely aa#értialng in the tul@*
mihe Telephone Company under the covensnis, térms,
’ The Birectcry Company hereby eOVe~
g ki

Telephona direatories will be published at the intervals and on the
dates spee ied in a Dlréctsry Schedule which is agraad upon by and
rearii ad 5
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n&'c@ntent of telephone directories shail be as muﬁuallﬁ
by and betwesn the parties,

'elephone direa~-au

in“e form ez . mutially

: Yo changes 4n: direc—
. L & 5 ate. apeeified fa the~Diraatany ‘Sehedule,
‘e ptitd corren% ervors An ‘stending listing metter. The Telephone
intein & eard file of all buainess ascounts in

, agur i ntracts ineldﬂnt
to livectories but thevshéoifiv fiym to whom the
contrdet i “awapded’and thie exty form, and terms of such contracts
7ith §He approval of the Telephone Company.: The Direetory
pervise the printing and publishing of telephone di-
rbctories and shall pay sll printing and publlshing bills, The Di-
rec‘*f?"ﬁolp&ny Ehéil arrangeffdfﬁdirectorie““to»bethippeﬁ to gach -
“g¥d Wte B tﬁéfﬁireetery Schad~

phone Company ‘shal £ % LTSy
ri Verﬁ»éfwdiredtaries to subscribers and 8ha11 pay the costs thereef,
znd shall’ pay the added eodt of special directories, such as direc~
ﬁ@fi §5d: 16 1 ﬁife&bariés}*&ndiirragulf’f igohgduled o

i’vh‘%ﬁé“e*f; e phon rig
éﬁ~¢eh§iéer"_ ~3ﬁeé§s§§fy zby &iﬁhémbf%ﬁhé pwt:tve_, ¢

phone Gamgany shall pnst the eredit status of each business ac-
; 63 pé "‘”vé’“ ?he g mat of:

*verﬁiﬂing ordér taken by repreaentativas of the Bireetarv Gempany shall
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Bl -
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